
 

2018/19 Campaign Evaluation Results 

Evaluation of the first campaign phase is now complete and 

we’re pleased to share topline results with you. Please find with 

this update: 

i) Campaign Dashboard, which summarises the overall 

performance of the campaign against its objectives as well as 

learnings  

ii) Care Provider Survey Report, which summarises feedback 

from 756 care staff 

Results have been collated from: 
1. survey of over 3,000 people in England 
2. survey of 756 care staff 
3. analysis of advertising and media engagement results 
4. analysis of website metrics 
5. analysis of press coverage 

Following this evaluation, DHSC is delighted to announce that funding has been approved for a 
second national wave of Every Day Is Different to run in 2019/20. 
Planning is about to start for the 2019/20 phase of the campaign and we have recruited people and procured great research and 
communications agencies to support us. Look out for a more detailed update on plans for the year ahead. We are aiming for 
advertising to start again in the Autumn and run until Spring 2020.  

Mobile Photography Exhibition and Photo Book 

In April, DHSC held a photography exhibition in the House of Commons hosted by the Minister for Care to recognise and thank the 
sector for their commitment to the first national phase of Every Day is Different.  
The collection of photographs is now a ‘mobile exhibition’, being used at various sector events and conferences across the country. If 
you are interested in borrowing the mobile exhibition, please contact chloe.nuttall-musson@dhsc.gov.uk.  
A digital photo book featuring the photographs is currently in production for the sector’s wider use. We’ll update the sector on this soon.  

 

 

Your feedback and questions:  
As always, we welcome your questions and comments. Please send these to chloe.nuttall-musson@dhsc.gov.uk.  

 

REQUEST FOR CARE PROVIDERS TO SEND EXAMPLES OF HOW THE CAMPAIGN HAS WORKED 
FOR THEM   
Evaluation showed that:  i) more care providers need to be made aware of the campaign and materials available and ii) care 
providers want to hear from other providers who have seen a positive impact on their recruitment as a result of the campaign and 
how they did this. 
So, we need more case studies and examples from the sector who have seen a positive effect on their own recruitment when the 
advertising was live. Did they get more enquiries, more applications, appoint more people? We will take this in any form, from a 

quote to a blog to a short video. Please cascade this ask through your networks and ask for providers to 
send their examples to chloe.nuttall-musson@dhsc.gov.uk. This will greatly help us get more sector support in 

2019/20 and make the second phase of the campaign even more impactful for care providers around the country. 

  

 

 

 

 

 

 

  

 

 

  

 

 

 

 

 

 

 

      

   

 

  

 

 

 

 

 

 

 

 

 

Adult Social Care Recruitment Campaign  

2018-2019 

Information Update: 27th June 2019 
 

One in four (26%) care staff surveyed 

saw an increase in either enquiries, 
applications, interviews or vacancies filled.

 

Result Highlights: 
 

Applications: 

+14% (21,083) 

clicks on the ‘Apply’ 

button for job titles 

containing ‘care’ or 

‘carer’ during the 

campaign compared 

to the preceding 

period on DWP Find 

a Job overall. 

Job 

searches: 
97% more 

searches for 

jobs containing 

‘care’ or ‘carer’ 

in the job title on 

DWP Find a Job 

overall vs 

previous period. 

Consideration: 

29% of 20-39 year olds 

C1C2D have considered a 

job in ASC in the last 3 

months, compared to 27% 

pre campaign – however 

consideration is 

significantly higher for 

those who recognised the 

campaign vs those who 

didn't (46% vs 17%). 
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